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Abstract. This study investigates strategies to enhance zakat fundraising through the utilization of social media 

and digital campaigns. An integrated approach is employed, focusing on data-driven personalization, engagement 

through interactivity, utilization of analytical tools, simplicity of messages, captivating narratives, responsiveness 

to changing trends, and integrated message dissemination. The introduction provides background on the context 

of zakat fundraising and the crucial role of zakat in social welfare. The problem statement highlights challenges 

in fundraising and the significance of effective strategies. The research objectives involve analyzing social media 

as a zakat fundraising tool and evaluating the effectiveness of digital campaigns. The research methodology 

includes a literature review and case studies. The research findings indicate that the integrated approach has a 

positive impact, with personalization and interactivity being key factors. Emphasis is placed on the necessity of 

responsiveness to trends and integrated message dissemination to enhance awareness and community 

participation in zakat fundraising. 
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INTRODUCTION 

The fundraising of zakat holds significant relevance in both social and religious contexts. 

As one of the five pillars of Islam, zakat plays a crucial role in contributing to social 

development and justice. Beyond being a religious obligation for Muslims, zakat serves as a 

wealth redistribution mechanism to aid those in need. In the modern era, zakat fundraising has 

undergone a significant transformation. Technological advancements, especially in the realm 

of social and digital media, provide new platforms to enhance the effectiveness of zakat 

collection. These platforms enable fundraising organizations to reach a wider audience, 

blending traditional principles with innovative methods (Rahman, 2021). 

Zakat is not merely a religious duty; it is also a vital instrument in creating social well-

being. The concept of zakat goes beyond wealth redistribution; it imparts values of justice, 

solidarity, and social responsibility. Through the collection and distribution of zakat, 

communities can actively participate in assisting one another, reducing economic disparities, 

and strengthening the sense of community. The significance of zakat in social well-being is 

evident in its ability to address various challenges, including poverty, inequality, and injustice. 

Zakat serves not only as a tool to meet basic needs but also provides opportunities for economic 

development and education for less fortunate communities (Rahman, 2021). 

In the era of globalization and the complexity of social challenges, the role of zakat as a 

pillar of social well-being becomes increasingly crucial. Therefore, understanding the context 
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of zakat fundraising and the role of zakat in social well-being is essential in designing effective 

strategies to enhance participation and the positive impact of zakat in society. Zakat fundraising 

faces several challenges that need in-depth consideration. One primary challenge is the lack of 

public awareness regarding the urgency and positive impact of participating in zakat 

fundraising. Information disparities and misconceptions about how zakat can significantly 

contribute to social well-being are major obstacles in achieving zakat fundraising goals (Abbas, 

2017). 

Other challenges involve technological aspects and changes in consumer behavior. The 

rapid development of digital technology requires adjustments in traditional fundraising 

strategies (Jasafat, 2017). Meanwhile, changes in consumer behavior, characterized by 

selectivity and skepticism, demand innovation in message delivery and campaign management 

to instill trust and encourage public participation. This research aims to comprehensively 

explore how social media can be optimized as a zakat fundraising tool. By analyzing the role 

of social media in disseminating information, building engagement, and motivating 

participation, this study seeks to identify effective strategies to increase public awareness of 

zakat and stimulate active participation through social media platforms. 

 

METHOD 

This study employs a descriptive method with a qualitative literature review approach to 

explains strategies for enhancing zakat fundraising through the utilization of social media. The 

research is based on library research with a descriptive approach, focusing on the strategies for 

enhancing zakat fundraising through the utilization of social media. Data for the research are 

collected through the documentation method, involving various articles and books, and are 

subsequently analyzed using content analysis. This method involves a scientific analysis of the 

descriptive content found in premium messages related to zakat fundraising. 

 

RESULTS AND DISCUSSION 

Utilizing Social Media in Zakat Fundraising 

Social media, particularly platforms like Facebook, Twitter, and Instagram, has proven 

to be highly effective tools in zakat fundraising. Facebook, being one of the largest platforms, 

enables zakat organizations to reach a vast audience. With sharing and cross-platform support 

features, information about fundraising can quickly spread, creating greater awareness. 

Facebook, with its extensive user base, facilitates broad communication. Sharing and 

commenting features allow information about zakat fundraising to proliferate rapidly. 
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Additionally, users can utilize scheduling features to plan strategic posts and maximize reach 

(Maghfirah, 2021a). 

Twitter, with its brief news-like character, allows zakat organizations to convey messages 

quickly and directly. Through hashtags and retweets, campaigns can go viral and reach a larger 

audience. Twitter offers unique speed and news dynamics. Through the use of hashtags, zakat 

organizations can make their campaigns more discoverable to interested users. Retweets also 

enhance visibility and support the rapid dissemination of messages across the platform. 

Instagram, with a focus on visual content, provides zakat organizations with 

opportunities to convey stories in a compelling and emotional manner. Photos and videos can 

serve as powerful means to touch the hearts of users and motivate them to participate. 

Instagram, emphasizing visual content, allows zakat organizations to share stories and 

impressions through images and videos. Features like Instagram Stories and IGTV provide 

opportunities for further creativity, and links in the bio can direct users straight to the 

fundraising page. 

One proven effective strategy in zakat fundraising is story-based campaigns. Real-life 

stories of individuals assisted by zakat create deep emotional engagement. Social media 

platforms provide an ideal space to convey these stories in an engaging and shareable way. 

Story-based campaigns open the door to strong emotional engagement from social media users. 

Through real stories, zakat organizations can demonstrate the direct impact of community 

contributions. A combination of compelling text, inspiring images, and touching videos can 

shape a powerful narrative and motivate action. These stories offer direct insights into the 

positive impact of participating in zakat fundraising. Through visual and compelling narratives, 

organizations can make users feel personally connected to the zakat cause, encouraging them 

to contribute (Isvadiary, 2010). 

The success of story-based campaigns is closely related to an organization's ability to 

present stories creatively and authentically. Engaging visual content, such as photos and videos, 

can enhance the appeal of campaigns and motivate more people to share these stories on their 

social media platforms. Creativity also plays a crucial role in these campaigns. Social media 

users are accustomed to diverse content, and creative campaigns can stand out and capture 

users' attention. By combining the roles of Facebook, Twitter, Instagram, and story-based 

campaigns, zakat organizations can create effective and positively impactful fundraising 

campaigns in their efforts to enhance social well-being. 
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Digital Campaigning in Zakat Fundraising 

Engaging digital campaign design plays a crucial role in achieving success in zakat 

fundraising. The following are key aspects that should be considered: 

1. Heart-touching Visuals 

Compelling digital campaign design plays a key role in the success of zakat fundraising. Strong 

graphic and visual designs can create a deep emotional impact. Social media users respond 

positively to images and videos depicting real stories and the tangible impact of the funds 

collected. Images and videos showcasing real stories of individuals or communities benefiting 

from zakat funds have a powerful emotional appeal. Through such visualizations, users can feel 

personally connected to the achieved positive impact, motivating them to participate (Permana 

& Baehaqi, 2018). 

Designs that capture authentic emotional expressions, such as joy, hope, or gratitude, can 

stimulate profound feelings in users. Through these visuals, campaigns can demonstrate the 

success of zakat in bringing about positive change. Thoughtful selection of colors and visual 

composition can enhance the emotional message. Warm and bright colors are often associated 

with optimism and goodness, while well-organized visuals can improve visual appeal. Clarity in 

conveying the message through visuals is crucial. Simple and easily understandable images or 

videos can avoid confusion and directly convey the campaign’s purpose, allowing users to 

quickly comprehend the campaign’s goals (Makhrus, 2019). 

Visual designs that build a visual story, depicting the journey of individuals or communities from 

hardship to positive change, create a deeper emotional connection. Users can feel part of the 

ongoing narrative, fostering greater engagement. By paying attention to these elements, zakat 

fundraising campaigns can create visuals that are not only aesthetically appealing but also evoke 

emotions and motivate users to contribute. Heart-touching visuals can bridge the gap between 

donors and beneficiaries, creating an impactful experience for all involved parties (Andi Hidayat 

& Mukhlisin, 2020). 

2. Simplicity and Clarity 

Simplicity and clarity in the messages of fundraising campaigns are key elements to 

achieve understanding and maximum support from the public. Simplicity means 

presenting the message directly and without confusion. Campaign messages should be 

understandable by various segments of the population without requiring technical 

understanding or complex context. This ensures that everyone, regardless of education 

level or background, can quickly grasp the essence of the campaign. 

Clarity demands a focus on the core message of the fundraising campaign. Avoiding 

excessive or overly technical information helps maintain focus on the primary goal of 
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fundraising. Clear and concise messages make it easy for the public to identify the issues 

at hand and how their contributions can make a difference. Simplicity can help reduce 

anxiety or confusion that potential donors may feel. By presenting information clearly, 

campaigns can build trust and instill confidence in the public that their participation will 

have a positive impact. 

Clarity in conveying the campaign's objectives is crucial. Zakat fundraising is often 

associated with humanitarian and social well-being goals, and clear messages about how 

the funds will be used help build trust and encourage participation. Simple and clear 

messages also enhance responsiveness. Social media users are often exposed to a lot of 

information, and campaigns that can quickly and clearly convey their messages have the 

potential to attract attention and gain support.  

Clarity facilitates quick decision-making from potential contributors. By providing 

needed information directly, campaigns allow potential donors to make decisions without 

spending time seeking additional information. Through a combination of simplicity and 

clarity, zakat fundraising campaigns can create messages that have universal appeal, 

accessible to all segments of society, and inspire meaningful participation. By presenting 

information in a clear and understandable way, these campaigns can garner broad support 

for social well-being efforts. 

3. Engagement Through Interactivity 

Engaging users through interactive elements is an effective strategy in digital campaigns, 

especially in the context of zakat fundraising. Social media users tend to respond more 

positively to content that directly involves them. Interactive elements such as polls, 

quizzes, or voting options can capture users' attention, create a more engaging 

experience, and evoke a sense of involvement (Maghfirah, 2021b). 

Campaigns incorporating interactive elements encourage active participation from users. 

Challenges like quizzes or polls can motivate users to become more engaged with the 

issues raised by the campaign, fostering a sense of responsibility and greater contribution. 

Interactive elements can help shape an engaged online community. Users participating 

in interactive activities can feel connected to each other, form networks, and increase 

shared awareness of the campaign's goals. This creates an environment where the 

contribution of each user is valued. Through polling or quizzes, zakat organizations can 

gather relevant data about users' preferences, perceptions, or tendencies. This information 

can be used to formulate more effective campaign strategies and respond to users' needs 

and expectations (Maghfirah, 2021a). 



 
 

Strategies For Enhancing Zakat Fundraising Through The Utilization Of Social Media And Digital 
Campaigns 

39        (ICTMT) - VOLUME. 1, NO. 2 2023 
 
 

 

Interactivity creates an impulse to share information. Users engaged in interactive 

activities are more likely to share their results or experiences with their friends on social 

media. This expands the campaign’s reach and increases public awareness. Interactive 

elements allow innovation in content formats. Users can engage through interactive 

videos, animations, or other online experiences that bring a new dimension to how 

messages are conveyed, making them more interesting and relevant. 

By implementing interactive elements in digital campaigns, zakat organizations can 

create a more enjoyable, meaningful, and engaging experience for users. This not only 

enhances the effectiveness of zakat fundraising campaigns but also fosters stronger 

relationships between organizations and the online community. 

4. Compelling Narratives in Fundraising Campaigns 

Building compelling narratives is a key element in fundraising campaigns, especially in 

the context of zakat. A compelling narrative can create a deep emotional connection 

between potential donors and the campaign's goals. Through the use of powerful words, 

images, and videos, the story can create an experience that triggers empathy and positive 

emotions. A successful narrative not only tells a story but also connects it to the 

audience's personal experiences. Linking the issues raised by the campaign to users' 

everyday experiences or values makes the story more relevant and stimulates 

participation (Purwanto, 2009). 

A compelling narrative should be able to depict the real impact of contributions. Users 

want to see how each of their donations can make a difference. Using concrete and 

detailed examples helps users visualize the positive impact that could occur. Presenting 

characters or success stories of individuals or communities benefiting from zakat funds 

can provide a human dimension to the campaign. These characters can become the face 

of the campaign, creating an emotional bond and motivating a desire to help. 

A compelling narrative has the power to shift the focus from statistics and numbers to 

real stories. Describing how each contribution contributes to changing someone's life 

helps avoid empathy fatigue that may occur when presenting only data. A successful 

narrative can build a strong emotional connection between the donor and the campaign's 

goals. This emotional engagement becomes the main driver for contributing and helping 

achieve fundraising goals (Maghfirah, 2020). 

Despite being compelling, the narrative should remain clear and simple. Clarity in 

conveying the story helps users better understand the campaign's message and ultimate 

goals. Through a compelling narrative, zakat fundraising campaigns can create a deeper 
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and more meaningful experience for the audience. A strong narrative can move the hearts 

and minds, making each contribution a step towards greater positive change. 

Integrating Digital Platforms for Maximum Impact 

1. Integrated Message Distribution 

Integrated message distribution through digital platform integration is a critical strategy 

for the success of zakat fundraising campaigns. Digital platform integration allows zakat 

organizations to deliver consistent messages across various communication channels. 

Uniform messages, including logos, colors, and tone of voice, create a strong and easily 

recognizable brand identity. This consistency leaves a professional impression and builds 

trust. 

By utilizing various platforms such as Facebook, Twitter, Instagram, and others, zakat 

organizations can maximize their audience reach. Each platform has a unique audience, 

and integration ensures that messages are tailored to the preferences and habits of users 

on each channel. Integrated message distribution helps increase public awareness of zakat 

fundraising campaigns. Consistently conveying messages across various platforms can 

build momentum and attract greater attention from the public (Songgirin & Maulidizen, 

2022). 

Platform integration allows zakat organizations to respond to comments and feedback 

consistently across all channels. Active responsiveness not only strengthens relationships 

with users but also creates an image of an organization that is caring and open to 

feedback. Digital platforms provide analytical tools that can help organizations track and 

analyze campaign performance. Integrating these tools assists in monitoring metrics such 

as engagement, reach, and conversion, allowing organizations to make strategic 

adjustments as needed. Platform integration enables organizations to design 

comprehensive content strategies. Content that aligns with the characteristics of each 

platform can attract more users and reach a wider audience. 

Integration helps optimize the user experience. Users can easily transition from one 

platform to another without losing consistency in messages and information conveyed. 

By leveraging digital platform integration, zakat organizations can ensure that their 

messages reach the audience consistently, effectively, and maximally. This forms the 

foundation for successful fundraising campaigns and builds a sustainable presence in the 

digital world. 
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2. Utilizing Analytical Tools 

Utilizing analytical tools is a crucial element in designing and monitoring the 

performance of zakat fundraising campaigns. Analytical tools allow zakat organizations 

to monitor campaign performance in real-time. Data such as the number of visitors, 

engagement rates, and conversion rates can be presented in detail and accessed easily. 

This monitoring helps in evaluating the effectiveness of campaigns as they unfold. 

Through data analysis, organizations can identify trends and patterns in user behavior. 

This aids in understanding how the audience responds to campaign messages and content. 

This information can be used to formulate more targeted strategies and adjust campaigns 

according to societal needs. 

Analytical tools provide the capability to measure the positive impact of zakat 

fundraising campaigns. Conversion and participation data can be accurately measured, 

providing a clear picture of how far campaigns have achieved their goals. This helps in 

assessing whether campaigns have been successful or require adjustments. Through data 

analysis, organizations can better segment their audience. This allows them to tailor 

messages and campaign content according to the preferences and characteristics of each 

group. This strategy can enhance campaign relevance and increase participation. 

Analytical tools can assist in measuring user retention and loyalty levels. Knowing how 

often users return or participate in different campaigns helps organizations build long-

term relationships and increase participation rates in future campaigns. Data obtained 

through analytical tools enables organizations to make real-time adjustments to their 

strategies. If a campaign aspect is not going as planned or there are trends indicating a 

decline in engagement, organizations can respond promptly and optimize the campaign. 

Data analysis helps evaluate the effectiveness of various channels and digital platforms. 

Knowing where the audience is most responsive helps organizations allocate resources 

more efficiently and focus on channels that have the greatest impact. Utilizing analytical 

tools not only provides in-depth insights into campaign performance but also forms the 

basis for smarter decision-making and more targeted strategies. By leveraging data 

wisely, zakat organizations can enhance the effectiveness of their fundraising campaigns 

and achieve their goals more efficiently. 

3. Personalization Based on Data in Campaigns 

Integrating user data for personalized messaging is a powerful strategy in zakat 

fundraising campaigns. Data-based personalization allows zakat organizations to present 

messages that are more relevant to the preferences, participation history, and unique 
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characteristics of each user. Relevant messages tend to attract more attention and create 

deeper connections. Data integration allows organizations to get to know users on a more 

personal level. Information such as preferences, interests, and donation history can help 

understand the values underlying each individual, creating opportunities to present 

messages that align with those values. 

Personalized messaging creates the impression of a more personal relationship between 

the organization and the user. Giving the impression that the campaign is specially 

designed for them makes users feel acknowledged and valued. This can enhance trust 

and user loyalty. User data can be used to create more accurate target segmentations. 

Each segment can receive messages designed specifically to meet their needs and 

preferences. Good segmentation enhances campaign effectiveness and minimizes the risk 

of delivering irrelevant messages. 

Personalization is not only limited to message content but also includes communication 

methods. Knowing user communication preferences allows organizations to choose the 

most effective channels, such as email, text messages, or social media. When users feel 

that the campaign is specifically directed at them and reflects their personal values, they 

are more likely to be motivated to participate. Personalization creates an additional 

incentive to contribute or share the campaign with others. Through personalization, 

organizations can optimize the user experience. Messages tailored to user preferences 

and history create a more enjoyable experience, increasing the likelihood of positive 

interactions and participation. 

4. Responsiveness to Changing Trends 

Being responsive to changes in trends is key to ensuring zakat fundraising campaigns 

remain relevant and effective. Through digital platforms, organizations can continuously 

monitor user behavior in real-time. This monitoring helps identify changes in user 

preferences, habits, or priorities that may affect participation in campaigns. 

Digital platforms provide tools for analyzing trend data. Organizations can identify topics 

or issues that are trending among users and integrate this information into their 

campaigns. Understanding these trends allows organizations to convey their messages in 

a relevant and contextual manner. Being responsive to changes in trends allows 

organizations to be more flexible in their content strategies. They can quickly adjust 

messages, images, or videos in campaigns to remain relevant to emerging issues or 

trends. 
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Following trends provides opportunities to increase user engagement. Campaigns that 

positively respond to current trends or popular events can attract more attention and 

garner greater support. This strategy leverages trend momentum for the campaign's 

benefit. Being responsive to changes in trends allows organizations to participate in 

ongoing conversations. They can align campaigns with emerging issues, making their 

campaigns more relevant and easily discussed among the public. 

Trends can influence the popularity of specific platforms. For example, if there is a trend 

of increased usage of a particular platform, organizations can optimize their campaigns 

on that platform to reach a larger audience. Being responsive to changes in trends requires 

speed in decision-making. Organizations need to be able to respond quickly to new 

developments to ensure that campaigns remain relevant and effective. 

Trends are often reflected in the use of specific hashtags on social media. Organizations 

can leverage these trends by including popular hashtags in their campaigns, increasing 

visibility and participation. Changes in trends can affect how users perceive messages. 

Organizations can adapt campaign messages and stories to reflect values and language 

that align with current trends. Through responsiveness to changes in trends, zakat 

organizations can keep their campaigns relevant, gain greater support, and maximize the 

positive impact that can be achieved. The ability to adapt quickly to dynamic trends helps 

campaigns stay competitive and deliver better results. 

 

CONCLUSION  

In fundraising campaigns utilizing social media and digital initiatives, an effective 

strategy necessitates an integrated approach. These steps involve data-driven personalization 

to enhance message relevance, engagement through interactivity to stimulate participation, and 

the utilization of analytical tools to monitor and optimize campaign performance. Clarity and 

simplicity in messaging are crucial, while a compelling narrative establishes an emotional 

connection with the audience. Responsiveness to changing trends and the unified dissemination 

of messages across various digital platforms ensure that campaigns remain dynamic, relevant, 

and effective. By blending these elements, charitable organizations can heighten awareness, 

engagement, and community contributions, ultimately achieving their zakat fundraising goals 

optimally. 
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